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https://www.mckinsey.com/business-functions/marketing-and-sales/our-insights/omnichannel-in-b2b-sales-the-new-normal-in-a-year-that-has-been-anything-but

OHNManH — 3TO HOBbIU
odbnamH

OdnamH-6mM3HeC oco3Harn, YTto
OHMMAWH o149 HEro cTar
K/1tOYEBOM ayOUTOPUEN HaA
BpeMd naHgemMmm.
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